APPENDIX 1

(Data used from table 4.11 for testing H01)
	Nature of help
	Approached
X1
	Received
X2
	
	X12
	
	X22

	Volunteering in Nepal
	20
	
	30
	
	400
	
	900

	Modest donation
	14
	
	22
	
	196
	
	484

	Child sponsorship
	14
	
	18
	
	196
	
	324

	Volunteering at abroad
	2
	
	14
	
	4
	
	196

	Substantial donation
	12
	
	12
	
	144
	
	144

	Fundraising on commission
	0
	
	0
	
	0
	
	0

	(X1=
	62
	(X2= 
	96
	(X12=
	940
	(X22=
	2048
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 t tabulated for one tailed test at 5% significance level for 10 d.f. =  1.812, |t| < ttab, HA1 is rejected.

APPENDIX 2
(Data used from table 4.20 for testing H02)
	
	Used
	
	Suitable
	
	X12
	
	X12

	Types of media
	X1
	
	X2
	
	
	
	

	Info by Foreigners
	26
	
	26
	
	676
	
	676

	Info by locals
	26
	
	26
	
	676
	
	676

	Unpaid print media
	14
	
	22
	
	196
	
	484

	Unpaid radio TV
	10
	
	14
	
	100
	
	196

	Paid radio TV
	10
	
	12
	
	100
	
	144

	Paid print media
	10
	
	16
	
	100
	
	256

	(X1= 
	96
	(X1= 
	116
	(X12=
	1848
	(X22=
	2432
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 t tabulated for one tailed test at 5% significance level for 10 d.f. =  1.812, |t| < ttab, HA2 is rejected.
APPENDIX 3
(Data used from tables 4.18 and 4.21 for testing H03)

	Types of media
	Extent of

media use

X1
	Usefulness (foreigners’ regards)
X2
	
	X12
	
	X22

	Billboards or hoardings
	1.13
	
	2.085
	
	1.2769
	
	4.347225

	Pamphlets or leaflets
	3.13
	
	3.075
	
	9.7969
	
	9.455625

	Print media
	2.13
	
	3.45
	
	4.5369
	
	11.9025

	Oral info by locals
	3.44
	
	4.07
	
	11.8336
	
	16.5649

	Oral info by foreigners
	3.38
	
	3.79
	
	11.4244
	
	14.3641

	(X1=13.21
	(X2=16.47
	(X12=38.8687
	(X22=56.63435
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 t tabulated for one tailed test at 5% significance level for 8 d.f. =  1.86, |t| < ttab, HA3 is rejected.

APPENDIX 4
(Tourists Arrival from Countries of more than $ 16,500 GDP per capita PPP)
	Rank
	Country
	GDP per capita PPP ($)
	Tourists arrivals

	
	
	
	2003
	2004
	2005

	1
	Luxembourg 
	69,800
	na
	na
	na

	2
	Norway 
	42,364
	1,365
	1,513
	1,273

	3
	United States 
	41,399
	18,838
	20,680
	18,539

	4
	Ireland 
	40,610
	1,112
	813
	657

	5
	Iceland 
	35,115
	na
	na
	na

	6
	Denmark 
	34,740
	2,178
	2,614
	1,770

	7
	Canada 
	34,273
	4,154
	4,825
	4,314

	8
	Hong Kong (PRC)
	33,479
	na
	1123
	1285

	9
	Austria 
	33,432
	3,025
	4,341
	2,506

	10
	Switzerland 
	32,571
	3,246
	3,876
	3,304

	11
	Qatar 
	31,397
	na
	na
	Na

	12
	Belgium 
	31,244
	2,582
	3,652
	3,548

	13
	Finland 
	31,208
	813
	664
	552

	14
	Australia 
	30,897
	7,916
	9,671
	7,035

	15
	Netherlands 
	30,862
	8,443
	11,064
	8,890

	16
	Japan 
	30,615
	27,412
	24,196
	18,239

	17
	Germany 
	30,579
	14,866
	16,031
	14,345

	18
	United Kingdom 
	30,436
	22,101
	24,644
	24,950

	19
	Sweden 
	29,926
	1,243
	1,069
	849

	20
	France 
	29,187
	15,865
	18,992
	14,108

	21
	Italy 
	28,534
	8,243
	12,121
	8,785

	22
	Singapore 
	28,368
	3,164
	3,075
	3,229

	23
	UAE 
	27,957
	na
	na
	na

	24
	Taiwan ROC
	27,721
	na
	na
	na

	25
	Spain 
	26,320
	8,265
	11,792
	8,896

	26
	Brunei 
	24,948
	na
	na
	na

	27
	New Zealand 
	24,797
	1,667
	1,233
	1,231

	28
	Israel 
	23,474
	10,733
	7,691
	6,002

	29
	Netherlands Antilles
	22,750
	na
	na
	na

	30
	Greece 
	22,392
	(figures added with Cyprus)

	31
	Slovenia 
	21,808
	na
	na
	na

	32
	Bahrain
	21,565
	na
	na
	na

	33
	Cyprus 
	21,177
	393
	886
	998

	34
	South Korea
	20,590
	13200
	10827
	10300

	35
	The Bahamas
	20,076
	na
	na
	na

	36
	Malta
	19,739
	na
	na
	na

	37
	Portugal 
	19,335
	na
	na
	na

	38
	Czech Republic
	18,341
	989
	848
	721

	39
	Barbados
	17,610
	na
	na
	na

	40
	Oman
	16,862
	na
	na
	na

	41
	Hungary
	16,823
	356
	810
	911

	42
	Equatorial Guinea
	16,507
	na
	na
	na

	
	
	


(Sources: <http://www.imf.org/external/pubs/ft/weo/2006/02/data/index.aspx>, and Summary of Tourism Statistics 2003 vs. 2004 and 2005, Ministry of Culture, Tourism and Civil Aviation 2005, Kathmandu) 
APPENDIX 5
 (Questionnaire For foreigners those contributed or affiliated to NGOs)

Dear sir/madam, 


I would be grateful if you provide time to fill up this opinion questionnaire as a support to complete a study that fullfills my course requirment of postgraduate degree.Your kind cooperation helps me to get reliable data and information. Findings of this study will be significant for general public as well as varied range of organizations including NGOs.


Please note the following while answering:

· Base your answers on your own opinion, not on how someone else would expect you to answer.

· There may be more than one answer choices to some questions.
· Select the given answer choices where applicable by marking the boxes like (.
a. Nationality:




b. Gender: 
( Male 
( Female

c. Purpose of visit:




d. Number of visits:


 

e. Age range (years): 

( 16 to 30 
( 31 to 45
( 46 to 60  ( above 60

f. Profession/occupation:








g. Annual household expenditure:






 

h. Duration of stay on this/last visit to Nepal (in weeks) :




i. Nature of NGO you have contributed:






j. Level of accommodation (if it is / was a hotel):



( luxury 

( comfort 

( budget 

k. Please specify the type of residence if you are (were) not staying at a hotel (on your last visit): 









	Q1

Q2

Q3

Q4

Q5

Q6

Q7

Q8

Q9

10

11

12

13

14

15

16

17

18

19

20

21

22
	How long ago did you visit Nepal for the first time? 
Before … … … years

If you had visited Nepal as a tourist for the first time, why did you choose Nepal for visiting? 
Was helping or visiting any community based social (nonprofit) organization in Nepal one of the purposes of your first trip to this country?

     ( Yes  

( No

What is the nature of your involvement with the NGO in Nepal?

( Paid
( Partially paid
( Donor
( Volunteer
Since when have you been involved with this type of organizations? 

Since ….….. years
Which of the following ways of helping to Nepalese nonprofit organizations do you think are more practical? (Please rank in order of relative importance starting from number 1 as the most practical way.)
Ways of helping
Rank

Working on commission
......


Some monetary help
......
Substantial monetary help
......
Sponsoring a child (for
)
…...
Sponsoring an event (specify:
)
…...
Contributing materials (specify:
)
…...
Volunteering within Nepal for less than 4 months

......
Volunteering within Nepal for 4 months or more

......
Volunteering for NGOs outside Nepal

......

Others (specify:
)
…...

Please suggest some other ways than above by which people from developed countries would like to help the Nepalese nonprofit organizations.


1. 





2.




Are foreigners interested to buy products those share profit with NGOs?

( Yes

( No 


( Don't know
How much percent of each unit of donation to NGO do you think reach to the needy?

( 0 to 25% 
( 26 to 50%

( 51 to 75%

( 76 to 100%
Of the total collected fund, how much percent in a maximum should NGOs use for their administration expenses? 






percent
Did you find any promotional tools being used by Nepalese NGOs to promote their market?


( Yes 
( No

If yes, what are they? (please specify)

To what extent you think using the following promotional tools within Nepal will encourage foreigners to help Nepalese NGOs? 

Promotional tools


Minimum ( – – – – – – – – – – –  (Maximum

1
2
3
4
5
Billboards or wall writings
Hoarding boards
Posters

Leaflets or brochures
Tourism magazines
Oral information by foreign volunteers
Oral information by local volunteers
Other ………………………………
Which ways of communication and advertisement can be effective for being used in foreign countries in order to motivate foreigners to help Nepalese NGOs?
1.





2.






How many times were you been asked before actually contributing to NGO?


( Never
( Once

( Twice
( Three times or more
In your opinion, where do foreigners spend the money they allocate for donating to Nepalese NGOs if they did not have an opportunity for doing so? 


Spend on amusement
(

Donate to nonprofits in their home country
(

Donate to nonprofits in other less developed country
(

Donate to people in emergency
(

Other....................................................... 
(
Is religious belief important for helping the people in need? 


( Not at all  
( A little 
( Can't say 

( Some 
( A lot

Why do you like to donate or help NGOs?


1.




2.






What kind of recognition is necessary to make the contributors remain affiliated with NGOs?

Hosting special events for donors
(
Providing certificates
(
Sending personal notes and news clippings
(
Others: 

(
Who requested / inspired you for being involved with the nonprofit organization?
( Foreigner friend
( Nepalese friend

( People from the NGO
( The needy people

( Other: 






What do foreigners those helping Nepalese NGOs expect from Nepal government?

Entry facility (visa duration, fees etc.)
(
National recognition (such as  

(
Other:  

(
How can Nepalese NGOs encourage more foreigners in contributing Nepalese NGOs?
1.











2.











Is there any other information that you feel relevent about increasing foreign individuals' involvement in strengthening the resources base of Nepalese NGOs? 















Thank you for participating!
APPENDIX 6
(Questionnaire for NGO Dignitaries or Senior Employees)
Dear sir/madam,

In order to fulfill my course requirement of Master of Business Studies (Marketing) degree from Tribhuvan University, I am conducting a research related to Nepalese NGOs. I request you to help me by giving time on filling out the following questionnaire. Your participation will help to find valid and reliable result of the study. I believe that, findings of the study will be useful to individuals, NGOs and other organizations. 

 “Are my responses confidential?”

Yes. Confidentiality is maintained in the following ways:

· Facts of confidential value are not been asked for as far as possible.

· There is no need for you to write the organization’s name or any other information that makes you or your organization identified. 

Furthermore, I assure you that information you provide will not be used other than fulfilling my study requirement. 
Please note the following while answering:

· There are no right or wrong answers, all of your responses will be correct.

· Base your answers on your own opinions, not on how someone else would expect you to answer.

Thank you!






~ Prabodh Raj Regmi

	1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.


	Which two sectors you think offer the best potential for the fund-raising of your NGO? 

1. ……………………………………
2…. …………………………………..

Please mention whether this NGO has approached foreigners for the following type of help or has received any help from them.



Approached
Received help

Nature of support
Yes | No
Yes | No

Working on commission for fundraising
( | (
( | ( 

Volunteering within Nepal
( | (
( | (
Volunteering in their country
( | (
( | (
Modest (small/medium) monetary help
( | (
( | (
Substantial (large) monetary help
( | (
( | (
Child sponsorship
( | (
( | (
Others (specify....................................) 
( | (
( | (
Does this organization sell goods to foreigners for raising funds?


( Yes


( Sometimes

( No

Have foreigners those not visited Nepal helped this organization?


( Yes 

( No
What is the approximate share of foreign individuals contribution on the total funds of your NGO?


( Less than 20%

( 20% to 40%
( 40% to 60%


( 60% to 80%

( Above 80% 

How strongly do you agree that the assistance from foreigners helps for the sustainability of NGOs? 
( Strongly agree  

( Agree  

( Can't say 


( Disagree 


( Strongly disagree
Foreign individuals from which three countries do you think are much interested and able to help the Nepalese NGOs?

1.


2.


3.



Name any two sector of community development that are most preferred for helping by foreigners.


1.




2.




Is it appropriate to ask for contribution from foreigners?

( Appropriate ( Inappropriate
( Inappropriate but obligatory
Which gender do you think is more generous to donate?

( Male  

( Female
( Equally generous
What percentage of the foreigner donor individuals fall under the following age group

Less than 30 years
………. %
31 to 45 years
………. %
46 to 60 years

………. %
Over 60 years
……….  %
Do the foreigner-contributors of this NGO think religion is important for social services?

( Yes


( No
How important are the foreign charities to increase foreigners' involvement in Nepalese NGOs?


( Very important
( Less important
( Don't know

Please rank the following fund-sources in an order of their contribution ratio to this NGO: (The source contributing the biggest ratio ranks 1.)

Sources




Rank


Other NGOs




…….

INGOs





…….

Service receivers / beneficiaries

…….

Foreigners




…….
Foreign organizations



…….
Government funds



…….

Others (specify) …………………………
…….
In your opinion, how well does the support received from the following sectors reach to the target group?


Sectors



Support reaching to target group

Other NGOs


( Very high  
( High  
( Fair 





( Low 
( Very low 

INGOs



( Very high  
( High  
( Fair 





( Low 
( Very low

Service receivers / members
( Very high  
( High  
( Fair 





( Low 
( Very low
Foreign Tourists

( Very high  
( High  
( Fair 





( Low 
( Very low
Foreign organizations

( Very high  
( High  
( Fair 





( Low 
( Very low
Government funds

( Very high  
( High  
( Fair 




( Low 
( Very low
Others ( ………………….)
( Very high  
( High  
( Fair 





( Low

( Very low

Do you think people from developed countries, besides their own contribution, can help to increase the support from following sectors:


Sectors

Foreigners' help increases contribution from




Yes 
No
Don't know 

Support from other NGOs
(
(
( 

Support from INGOs
(
(
(
Service receivers / members contribution
(
(
(
Support from foreigners
(
(
(
Support from foreign organizations
(
(
(
Government funds
(
(
( 

Others ( ………….............……………….)
(
(
(
Compared to other NGOs, how much fund this NGO allocates for spending on fundraising activities?


( Less

( Equal

( More
How does this NGO communicate or inform the new contributor and new service receivers about your organization's activities?

Medium to inform new contributors
Medium to inform new service receivers
1. ……………………………………..
1. ……………………………………….
2. ……………………………………..
2. ……………………………………….

To which extent has this NGO used the following promotional tools to communicate with new donors?
Promotional tools



Minimum( – – – – –  (Maximum


Paid promotions

1
2
3
4
5
Billboards or hoarding boards
Posters, pamphlets or leaflets

Unpaid or sponsored promotions

Newspapers or magazines
Radio or television
Oral information by foreign volunteers
Oral information by local volunteers
Other 1 ………………………………
Other 2 ………………………………

To which extent has this NGO used the following promotional tools to communicate with new service receivers/target group?







Minimum( – – – –– – (Maximum


Paid promotions

1
2
3
4
5
Billboards or hoarding boards
Posters, pamphlets or leaflets

Unpaid or sponsored promotions

Newspapers or magazines
Radio or television
Oral information by foreign volunteers
Oral information by local volunteers
Other 1 ………………………………
Other 2 ………………………………

If more than one method of communication are used, do the messages have similar themes?

( Yes


( No
On behalf of your NGO, who contacts or communicates with potential foreign-contributor? 

( Member or local volunteer ( Paid employee 
( Separate division

( Foreign volunteer

( Foreign charity
Are different personnel assigned to deal with different nature of donors?


( Yes


( No

Please rank the following problems on promoting towards foreigners, according to their seriousness.

Media unavailability





…….

Lack of fund






…….

Lack of knowledge





…….

No contact point or assisting institution at foreign land
…….

Others







…….
How much budget does this NGO allocates annually for conducting marketing activities?


Rs. ……………………….. ( ………. percent of total funds)

Are the following reports or materials published or distributed?

Programme or project detail

( Yes

( No

Press releases


( Yes

( No

Annual bulletin 


( Yes

( No

Additional bulletin


( Yes

( No

Email bulletin



( Yes

( No

Internet bulletin


( Yes

( No

Who prepares or designs the promotional materials for this NGO?


( NGO personnel 


( Outside agents or consultants

Does this NGO have the following communication and information facilities?


Computer



( Yes

( No


Internet connection


( Yes

( No


Own webpage



( Yes

( No

Are the services offered by this NGO named or branded?


( Yes


( No

How often do you communicate with the foreigner contributor? 
……………………………………………………………………………………………

Please check if the following media are being used by your organization for communicating with foreigners and if you think they are suitable for the purpose of communicating to the foreigner.


Media
Used currently 
May be suitable

Paid Advertisement in
Yes | No
Yes | No | Don't know
Newspapers and magazines
( | ( 
( | ( | (
Radio and television
( | ( 
( | ( | (
Unpaid / sponsored adverts or media

In newspapers and magazines
( | ( 
( | ( | (
In radio or television
( | ( 
( | ( | (
Personal information by Foreigners
( | ( 
( | ( | (
Personal information by Nepalese 
( | ( 
( | ( | (
Others: (1)………………………………
( | ( 
( | ( | (
Others: (2) ………………………………
( | ( 
( | ( | (
What do you think are the reasons for foreigners discontinuing their assistance to NGOs?

( Foreigners own inability or personal reasons

( Reason of priority (NGO working on different sectors)

( Dissatisfaction to the NGOs activities

( Others 

How do you collect suggestions and comments from the foreign contributors?

…………………………………………………………………………………………….
Who studies and analyzes such suggestions and comments?

…………………………………………………………………………………………….
To which nature of NGOs are foreigners helping when they do not help this NGO?

 ……………………………………………………………………………………………
In your opinion, where do foreigners spend the money they allocate for donating to Nepalese NGOs if they did not have an opportunity for doing so?

……………………………………………………………………………………………
What arrangement can Nepal government do in order to encourage foreigners for contributing Nepalese NGOs

……………………………………………………………………………………………
Which three factors play important role for increasing participation of beneficiaries in NGO activities?

……………………………………………………………………………………………
Please provide further information you feel relevant for this study related to increasing foreigners' contribution to Nepalese NGOs: 

……………………………………………………….…………………............………
……………………………………………………….…………………............………


General information section

a. NGO's location:……………………………………
b. Established year: ………..........
c. Sector (working for: ……………………………………………………………………..)

d. Annual administration expenditure: 


Rs.  ……………………….

e. Annual programs / projects expenditure (current): 
Rs.  .………………………
f. Annual programs / projects expenditure (planned):
Rs.  ..……………………..
g. Your designation: ………………………
h. Education: ………………………………
i. Since how long are you working in philanthropic sector?………………………………
Thank you for your participation!
APPENDIX 7
(Questionnaire for Beneficiaries)

Dear sir/madam,

In order to fulfill my course requirement of Master of Business Studies (Marketing) degree from Tribhuvan University, I am conducting a research related to Nepalese NGOs. I request you to help me by giving time on filling out the following questionnaire. Your participation will help to find valid and reliable result of the study. I believe that, findings of the study will be useful to individuals, NGOs and other organizations. 

 “Are my responses confidential?”

Yes. Confidentiality is maintained in the following ways:

· Facts of confidential value are not been asked for as far as possible.

· There is no need for you to write the organization’s name or any other information that makes you or your organization identified. 

Furthermore, I assure you that information you provide will not be used other than fulfilling my study requirement. 
Please note the following while answering:

· There are no right or wrong answers, all of your responses will be correct.

· Base your answers on your own opinions, not on how someone else would expect you to answer.

Thank you!






~ Prabodh Raj Regmi

Personal information section

a. Gender: 
( Male 
( Female
b. Profession/occupation:........................
c. Age range: 

( Less than 25

( 26 to 55
( above 55

d. Education: 

( Intermediate or above 
( S.L.C. 
( Class 8 




( Literate


( Illiterate
e. Reason of preference by NGO
( Rural
( Poor
( Dalit




( Women
( Children
( Other:.....................................

f. Nature of service provided by NGO :…………………………………………………….
g. Donor(s) of the NGO: …………………………………………………………………….
Opinion section

1. 
How did you know about the services / activities of the NGO?
Ans.
( Radio / Television

( Poster / Pamphlet

( Neighbors

( Others 1. …………………
( Others 2. ……………………………………..

2. 
How does this NGO discriminate on the basis of the following factors?

Ans.
Positively
Does not 
Negatively
discriminates
discriminate
discriminates

On the basis of gender
(
(
(
On the basis of poverty
(
(
(
On the basis of caste
(
(
(
On the basis of age
(
(
(
On the basis of remote dwelling
(
(
(
3. 
Do you think that this is a successful NGO?
Ans.
( Yes 



( No

4. 
Why?  
1. ………………………………………………………………………………

2.………………………………………………………………………………. 
5. 
Does this NGO co-ordinate with the following institutions?

Ans.
With the VDC or municipality



( Yes 
( No

With mother / youth-groups / local organizations
( Yes 
( No

6. 
How well is the NGO utilizing local resources?
	Ans.

	Minimum (-----------------------( Maximum

	
	1
	2
	3
	4
	5

	
	
	
	
	
	


7. 
To which extent are local peoples being involved while selecting and planning the programmes and projects?

Ans.
( Optimum
( Much
( Moderate
( Some
( Minimum

8. 
Are programmes and projects being selected according to the local necessities?

Ans.
( Always
( Often
( Moderately
( Sometimes
 ( Never

9. 
(If not, what do you think are the reasons for not being so?

Ans.
i. 











ii. 









)
10. 
Are there any hidden interests of the NGO for working in your community?
Ans.
( No

( Yes (please specify i.






ii.




iii.




)
11. 
To which extent do you agree or disagree with the following complains against the NGOs?

Ans.
Strongly

Can't

Strontly 


agree
Agree
say
Disagree
disagree

No priority to local necessities
(
(
(
(
(
Benefit to few limited families
(
(
(
(
(
Undemocratic
(
(
(
(
(
Lower outreach ratio
(
(
(
(
(
Dollar farming
(
(
(
(
(
No transparency
(
(
(
(
(
No participation in decision making
(
(
(
(
(
12. 
In your opinion, how much is the ratio of administration expenditure of the NGO that is working in your community?
Ans.
( Very high
( High
( As required

( Low
  ( Very low

13. 
In you opinion, who is benefitted by this NGO?

Ans.
( Target group
( Employees


( Committee members


( Donor

( Others







14.
How well does the support received from the following sectors reach to the target group?
Ans.





Support reaching to target group


Very

Don’t

Very 


Support received from
high
Fair
know
Low
low
Other NGOs 
(
(
(
(
(
INGOs
(
(
(
(
(
Service receivers / members
(
(
(
(
(
Foreigners
(
(
(
(
(
Foreign organizations
(
(
(
(
(
Government funds
(
(
(
(
(
Others ( ………………….)
(
(
(
(
(
15. 
In your opinion, what are the problems of or challenges to the NGOs?

Ans. 
i.










ii.










16. 
Does the NGO presents the following reports among beneficiaries? 
Ans. 
Progress report

( Presents

( Doesn't present

Expenditure statement 
( Presents

( Doesn't present

Income statement

( Presents

( Doesn't present

17.
Are beneficiaries involved in decisions related to the following activities? 
Ans. 
Selection of programme / projects
( Are involved ( Are not involved

Budgeting



( Are involved ( Are not involved

Programme implementation

( Are involved ( Are not involved
18. 
Do you think sufficient local people are interested to participate in the NGO activities? 
Ans. 
( Yes 


( No

19.
Please mention whether the local people are encouraged for participating on the following activities and are actually participate on them.

Ans. 



Are | Aren't

Participate | Do not participate




encouraged to participate


On training
( | (
( | (

On seminars
( | (
( | (

On meetings
( | (
( | (

On workshops
( | (
( | (
20.
Does the NGO inform the beneficiaries about the following? 
Who the actual donor is


( Informs
( Doesn't inform

How much budget is available for the project( Informs
( Doesn't inform

21. 
Is the NGO self disciplined?





( Yes


( No

22. 
Do the NGO representatives or activists display following characteristics?

Implementing suggestion
( Yes


( No

Honesty


( Yes


( No

Efficiency


( Yes


( No

Morality


( Yes


( No

Helpfulness


( Yes


( No

23.
Compared to wages or allowances of other NGOs how do you rate the allowance for participating on meeting / seminar / training / workshop of this particular NGO?

( Very high
( High 
( Sufficient
( Low

( Very low
24. 
How well do you agree with the follwing statements?

Ans.
Strongly

Can't

Strontly 


agree
Agree
say
Disagree
disagree

i. Real needy people are

benefited by NGO Activities
(
(
(
(
(
ii. NGOs are helping the

communities to develop
(
(
(
(
(
25. 
How active the beneficiaries are in NGO activities / programmes?
Ans. 
( Very active

( Active
( Can't say
( Passive
( Very passive

26.
What effect do NGOs bring in the following sector:





Positive effect

No effect 
Negative effect

In tradition and culture
(
(
(
In religion and belief
(
(
(
In economy
(
(
(
27. 
How well are you satisfied with the NGO that is working for you or your community?

Ans.
( Highly satisfied

( Satisfied

( Moderate

( Dissatisfied


( Highly dissatisfied

28.
Are there any further comments you feel relevant?
Ans. 
i.










ii.










iii.










Thank you for your participation!
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